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FOR IMMEDIATE RELEASE



CONTACT:
Jeffrey Braverman



Head Nut, NutsOnline


(908)523-0333



jeffrey@nutsonline.com

NUTSONLINE AND INTERNET ACTIVISTS SAVE CBS DRAMA JERICHO
Fans of the Cancelled Drama Revolt, Send Over Twenty Tons of Peanuts to CBS Execs

LINDEN, NJ–June 11, 2007: In a revolutionary Internet-based protest against CBS Entertainment, NutsOnline.com helped irate fans of the CBS’s Jericho express themselves. After the network cancelled the post-apocalyptic Wednesday night drama on May 16, fans were up in arms. They launched a wiki, blog, and youTube-based protest campaign to tell CBS that “they’re nuts” to cancel Jericho. The idea: to send mass quantities of nuts to CBS Entertainment President Nina Tassler, and Senior Executive VP for Programming Kelly Kahl. The campaign succeeded, with a June 6 CBS announcement that Jericho would be renewed as a mid-season replacement.
NutsOnline.com seized upon the opportunity to help these fans make an impact. A 78-year old family business from Newark, New Jersey, NutsOnline is dedicated to incredibly fast shipments of the freshest and most delicious nuts anywhere, and to surprisingly attentive customer service.  
The small business noticed the unusual spike in sales and quickly spun into action on behalf of customer suggestions, setting up a NUTS FOR JERICHO campaign within hours. Rather than individually shipping pounds of nuts, Jericho activists could contribute in $5 or $10 increments towards daily massive case shipments that packed with personalized messages from each contributer. A special Web page coordinated the effort at http://www.nutsonline.com/jericho
NutsOnline shipped over forty thousand pounds of fresh-roasted jumbo peanuts in the shell every day to CBS’s New York and Los Angeles offices, alongside smaller orders to affiliates and media outlets around the country. Head nut Jeffrey Braverman made personal hand deliveries of thousands of pounds to CBS in New York in the company’s Nutmobile.
On May 28, NutsOnline added a new twist: What if fans, so passionate about saving a show set in Kansas, could impact a city in need of help in real world Kansas? Greensburg, KS was stricken by a tornado May 4, leaving nothing but devastation in its wake: loss of life, injuries, 1,000 destroyed homes, 250 destroyed businesses, and 90% of the community wiped out. The cost of rebuilding is estimated at more than $100 million. NutsOnline pledged 10 cents for each pound of peanuts shipped (including retroactively) and began collecting direct donations to a fund. $19,407 has so far been raised, to be donated directly to the Greensburg Rebuilding Fund.
The NUTS for JERICHO page was a case study in rapid Internet development – fans added their words, photographs and videos. The company developed tee shirts, mugs and stickers when fans 

–  more –

asked for them – and pledged all proceeds to the Save Greensburg campaign.

Fans touched by the efforts of this small business have sent kudos, Jericho DVDs, barbecue invitations and even Get Well flowers to Jeffrey after he cut his head in the warehouse.
 “This project has been incredible. A few weeks ago I had never watched this show, and now, thanks to the energy and commitment of people all over the world, I am a true fan,” NutsOnline’s CEO Jeffrey Braverman said. (He watched all 22 episodes during the course of the campaign.) “Jericho fans have shown me how people can band together to fight for their dreams. I have made new friends and watched my colleagues leap to challenges never imagined. We are so proud to have been a part of making history.”
Per NutsOnline’s requests, CBS donated the avalanche of nuts to good causes like Staten Island Project Homefront and the Bronx Zoo as well as local food banks and homeless shelters, according to CBS senior vice president of communications Chris Ender. 
True to its customer service promise, NutsOnline remained responsive throughout the blitzkrieg. They accepted every phone call and responded to every email while still making the 4 PM shipping deadline that keeps e-commerce businesses on their toes. 

Fans have expressed gratitude and future loyalty to the business. A sampling of emails:
· You guys RULE!  In this day and age of everyone out for themselves, it is refreshing to find a business ready to make such a large accommodation to meet a "customer" need as you did.  You've earned a bookmark in my "Favorite Online Stores" section as well as word of mouth promotion to all my friends.  THANK YOU! (Kathryn M. Neureiter)

· "Thank you so much, NUTSONLINE, for your help with saving Jericho. You showed that behind a business is a group of people who really want to help others. That's the best kind of business. I won't forget." (Jane, Monaca, PA)
· I ordered twice from NutsOnline for the "Nuts" campaign to save the television show Jericho, and I have been impressed with your low prices and shipping rates! I just wanted to thank you so much for helping us fans. (Lori K. Simmons, Burns, TN)

· This is what I am talking about.  They won't know what hit them.  Hopefully NutsOnline will gain great notoriety from this.  I know I will use you guys for gifts, etc going forward!! Thanks for helping us fight the good fight! (Thomas Staada)

NutsOnline staff – from the owners to the roasters to the delivery team - were thrilled about their chance to impact prime time. Braverman commented:

“We love a good nighttime drama, and this was our chance to make it part of our daytime as well,” he said. “This wasn’t about us, it was about the fans…we just seized the story and ran with it, which is what a fast-paced business has got to be doing every day. We can’t wait for Season 2, and to keep on raising money for Greensburg. We hope the fans and CBS join us in this effort.”

Up-to-the-minute information, links, high resolution photographs and videos are available at http://www.nutsonline.com/jericho. 
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